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A Study of Communicability and Intelli gibility of Advertisements in
Tamil
With Special Reference
to Tooth Paste and Health Drink

P. Perumalsamy, Ph.D.

Advertising is a form of communication intended to promote the sale of a product
or service to influence the public opinion, to gain padit support or to elicit some other
response desired by the advertiser. The advertising message is delivered to its intended
audience through the various media including newspaper, magazines, radio, television
and so onEncyclopaedia Britanne,1977).

Communication experts describe that an advertisement offers planned and
controlled messages to the audience about the product. It can reach numerous people
simultaneously, quickly and at low cost.

Sherlekar (1981) points out that the general aim of adesnent is to make a
mass appeal to the public and it is trying to change the will, opinion or attitude of its
audience.

Sureshkumar (1978) while discussing the advertisements mentions that an
advertisement is a linguistic text in its essential form stnect along the levels of a
headline, (including subeads), a body copy, standing details and a signature line
(including slogans) with an addition of an illustration in the press medium and conflation
of two voices in the future medium.

Advertising and Linguistics

An advertisement presents brief information on the advertised product to the
audience. It describes the productods special
linguistic structures, which help the reader or viewer to grasp them tigstame
advertised caption or language, which kept in the memory of audience, will come in
handy when a situation requires selecting the product in the market while purchasing.

Thus an advertisement functions as an agent of informing the features abthetp
makes the product in the memory of audiences and, at last, it works on the will of
consumer to make a decision on buying the product.

A Note on the Present Study
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A number of studies have been conducted on advertisements in Tamil from the
linguistic perspective earlier. This article aims to study the advertisements from the
linguistic as well as nefinguistic perspectives. It aims to study the internal structure of
an advertisement i.e., how the product description is presented, what arettinesfea
highlighted as uses of the product, the linguistic features involved in description, target
audience i.e., to whom this advertisement is appealed to and method of printing involved
in highlighting the features. It is also aimed to study the impaateértisements and the
effect of such advertisements on the readers after studying them.

Objectives

The following objectives are incorporated in this study:

)} What are the messages conveyed in the advertisement in relation with the
advertised products?

1)) Whether the messages conveyed in the advertisement reached the target
audience?

iii) What are the linguistic techniques adopted in an advertisement to highlight the
product és properties and
V) The rate of influence of an advertisement on the audience

Method of Data Collection

Printed advertisements are selected for this study. A number of advertisements
have been collected from different Tami | we
description and uses of the product as mentioned in advertisements, tiugtprbave
been selected for this investigation. They are, tooth paste and health drink.

According to the frequency of advertisement found in the weeklies and the
popularity of the products found among the readers at the time of research i.e., during the
period 198485, two brands from each category have been selected for this study. They
ar e, for toot hpast e, 060Colgated and O6Promis
6Compl anb.

The selected brandsé®o advertisements wer
features had been extracted from them:

i) The description made about the product
i) Product 6s uses mentioned in the advert

Selection of the Informants

After analyzing to whom these advertisements are meant for i.e. to whom they
made an appeal, thefammants have been selected accordingly. The products selected for
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this study mostly make an appeal to mother or sometimes to parents in general. Hence, it
is decided to conduct this study among women.

Sample Size

The informants are selected by applynagdom sampling method from different
places of Madurai city such as various departments of University, staff quarters,
residences of proper city, from working places such as hospital, bank etc. Age, income,
profession are not considered as variableshisrstudy.

Questionnaire

A questionnaire is used as a tool to elicit the data from informants. It consists of
the following questions:

1. The information delivered about the product as mentioned in the
advertisement known to informants i.ehat are the features highlighted
about the product in the advertisement

2. Uses of the product known to informants from advertisement

3. Whether they can recall the main theme of the advertisement in the
above selected advertisements and

4. The effect of an dvertisement on readers i.e. after seeing the
advertisement whether the readers decided to purchase the product or
not

Internal Structure of an Advertisement
It is found that the following aspects are present in the advertisements. They are:

1. Describirg the product

2. Mentioning the uses of the product

3. Highlighting the special features of the product by applying linguistic
techniques

4. Targeting the audience and

5. Giving prominence to the effective feature of the product by applying
printing techniques

0Teh description of the producté involves
the advertised product and how it benefits t
the productd in the body of the advteerti semert
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type of audience to whom the advertisement is addressed has been discussed. The
printing method plays a vital role in emphasizing the important feature of the advertised
product to the audience.

The internal s t r uonthpasteeadvertisemenh ie dis§eCtedl g at e 6
below:

Sy

Product Description

Aka:lge:T fLu:rika:rTiluLLa  vise:Ta
fLurraiDu  ulakatti mika atikama:ka
co:tittu meypikkappaT Taiu

A There is a specialized fluoride in Col
proved in the worldo.

From the above description, the reader c
contains the special ingredient oO6fluorided.

Uses of the Poduct

The following uses are focused in the 6Co
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1 .parkdliyiliruntu uMkalL klantaikalukku
atikapaTca fLu:raiDu pa:tuka:ppu haMkukratud
060Gives maximum fbuypgoudechbrbteenhi agair

2. @parkal uutiya:kavum a:ro:kyattuTanum viLaMkac caykit u 6
6l't maintains the teeth as strong an

A

3.Mhalla cuvai 6
6Good tastebd
Linguistic Features Involved

A limited number of attributes arused to highlight the special qualities of
the product.

fLusraiDu — --——---m-- 6f | ue Naum e 6

viseTa fLuraiDu  ---------- Ospecialized fluoridebo
Attribute + Noun

Similarly attributes likeatikapaTca 6 ma x i mallsm® go o d 6 are added
nouns to qualify the quality of the product.

Target Audience

From the appealing constructiarMkalL kulantaikaLukku 6t o your children
evident that this advertisementnimde to the parents.

Printing Method Involved

The important feature of the product is usually expressed in the signature line. It
is printed in bold face. This will attract the attention of the readers easily and that will go
tothereaddrs mi nds instantly. Thus the signature
is as follows:

ippo:tu pakuli erpaTTu pakalLai
ilakkum tollaiyiliruntu uMkaL
kulantaikaLai ni:MkaL ka:ppurriTa muTiyum

6You can save your children now from t
cavities. o0
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The above statement states that t he wuse
which forms on chil dr e nracssthe a&tention ofpareatic e Col g a

The internal structure of the O6Promi sebd
follows:

EY LY !4.;.”‘. ?*“‘ '3!»"'?”' f’j",‘;‘dfg’

IRk
o ,j

i uflier ey |
I £\ & £) (T &6

FANSL AT,

Product Description

fkira:mputtailam koNTa pira:mis
upayo:kikkra:rkal. ni:MkaLum upayo:kiyukalLo

APeople are using OPromised contains clov
You can also use it

o

97
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The above statement indicates that Promise paste has clove oil. Moreover, it states

t hat t housands of families are using o6clov

suggestshte reader to use the paste.

Use of the Product

The following uses are focused in the O6Pr
1. parcitaiviliruntu pa:tuka:kkratu
O0Protects from tooth decayingé6
2. va:ykkup puttuNarcci tarukatu
0Gives freshness to moutho
3. tur nairrattai akarukiratu
0Drives away the bad smell 6
4. arro:kyama:na pakal, i:rrukal marum
puttuNarccimikka mu:ccu
OHealthy teeth, gum and more fresh breath

Linguistic Structure

In piracittama:nakira:mputtailam, the attributepiracittama:natu qualifies
the nounkira:mputtailam

kira:mputtailamé C1 o vieNoumi | 6
piracittama:nakira:mputtalamé6 f amous <c¢cl ove o0il 0
Attribute Noun

Similarly the attributea:yirakkaNakka:navarkaL6t housands of per son:

to the nourkuTumpaMkalo f a miolquakfysitd t
Target Audience

In the illustration, a smiling woman with her child is focused. Above this picture,
it is mentthownmeandshadf 6fami | i es .Moreoveuai ng
hand wearing bangles, to signify a lady is also fedus the illustration. This will attract
t he women readerdés attention.
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Printing Method Involved

Kira: mputtail aimskeeMNdiinked ip bold éacenh cloie is made
visible clearly in the advertisement. Below this illustration, the uses argioned in
bold face.

The internal structure of t he 6Bournvit ad
follows:

IO 8 ».
A\ ; -y % }é i
b A o . 5 &
SR f ‘:i_' K ; '43
:l€
|
i3
&
¥
),
2
s
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Product Description

The ingredients of O6Bournvitadé health dri
follow:
ko:ko:, ma:IT, pa:l cakkarai a:kiyavarin
po:Sa:kkinait taukiratu bo:rnviTa:

60Bournvita gives the mixture essences
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In the above statement, the advertiser mentions that coco, malt, milk and sugar
products are available in his product, Bouravit

Uses of the Product

1. curucuuppu pa:nam
0An active drinkao
2. nalama:na cuvaiya:na pa:nam
6Heal t hy and sweety drinko
3. valarvatakku te:vaiya:na u:TTaccattinai aLikidtu
6Gives vitamins required for growtho
4. cakti aLikkratu
60Gives staminab

Linguistic Features Involved

Reduplicated word is used to express the activeness of the drink.
cuucuuppu-6acti veod

| nnad ama: na ¢ uv atheynaunrpananp & :attributed with two
att r indambd e acowid .0

panamo dr i n k-0 Noun
cuvaiya:na panamot ast y- dr Attnbkté+ Noun
nalama:na cuvaiya:napainamot ast y h-édtributehAttridbute +Nkuin

The rhyming technique also found to be us

nalla vaLarcci
bo:rnviTTa: payicci

6Good growth
Bor nvita exercisebo

This advertisement suggests that if one takes Bournvita daily, he or she will get
the growth consistently.

Like rhyming, poetic style also used to express the finer moments of the drink.
pa:sa manaMkalL ne:satto:Tu ninaittu makim oru na:L

6Affectionate hearts remember with fri
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The beloved ones take the drink and remember the day happily. Thus taking the
drink is equated with a happy day. The above rhyming and poetic styles keep the readers
to enjoy theversions as well as remember the content for a long period.

Target Audience

The child who plays table tennis is focused in the illustration. Below this, a
womanos photograph and her statement are gi
may attract he women readerso6 attention instantly.
Printing Method Involved

Above the illustration, the name of the brand is printed in bold face. Below to it,
curu curuppu pa:namis printed in bold face. The signature line of this advertisement is
given in the petic style as well as in bold face.

bo:rnviTa:vin inimaikka:lam bo:rnviTa: alLittavarai pa:sa
manaMkaL ne:satto:Tu ninaittu makim oru na:L

O0Bournvitads happy moments (who) gave Bou

hearts friendly remember happy for a dayé
Theinte nal structure of the 6Compland adverti se
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Product Description

ka:mpLan eLitil ji:raNikkavallatu,
tempu apivirutti ceyyum a:ro:kya valLarccikka:na
23 mu:la:ta:ra u:TTac cattukkalLuTan ku:Tiyatu
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0 Co mp kasyrto digest,ds 23 vital strength giving vitamins for a healthy
growt ho

In the above statements, the advertiser claims that Complan has 23 vital vitamins,
which are needed for a healthy growth. He also mentions that the health drink is easy for
digestion.

Uses ofthe Product

1. valuvaiyum tempaiyum uruva:kkuiu
60Builds strength and Staminabéb

2. tiTTamiTTa paripu:raNa uNavu
0Compl ete planned foodé

3. edLitil ji:raNikka vallatu
OEasily digestabl ebod

4. arro:kyama:na milumaiya:na valLarcci aLippatu
0Gives complenewtam@ healt hy

5. iniya cuvai
O0Sweet tasted

Linguistic Features Involved

Colloquial word i.e., spoken form of a word is used in the Complan advertisement
to give an emphasis on this brand.

ka:mpla:noNNuta:n valuvaiyum tempaiyum uruva:kkukiratu
oNNuta:n 6 anl eedolloquial
onruta:n 6 al o stamdard

Attributes are also used a | otvalarati t he 6 C
6growthé has been attr iabokyamdah eoayl ttrwodaiaadn e ct i\
6compl et ed.

vaLarccio g r o wt- Ko@n
a:ro.kyama:navalarccio h e a | t h vy Attgbute wWNoitmo
a:ro.kyama:na mdumaiya:navaLarcci6 Compl et e healt hy gr owt
Attribute;  + Attribute, + noun
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